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SEO Inhalte

Seitentitel #1 Most-Used Mortgage CRM | Surefire CRM by Top of Mind - Surefire
CRM

Länge : 70

Perfekt, denn Ihr Seitentitel enthält zwischen 10 und 70 Anzahl
Zeichen.

Seitenbeschreibung Enterprise Lenders, Brokers and LOs all Win with Surefire CRM&#039;s
Award Winning Mortgage Content, Email, Text, Phone Marketing

Länge : 129

Großartig, denn Ihre Seitenbeschreibung enthält zwischen 70 und 160
Anzahl Zeichen.

Suchbegriffe
Nicht so gut. Wir konnten keine META-Suchbegriffe auf Ihrer Webseite
finden. Benutzen Sie dieses kostenlose Werkzeug um META-
Suchbegriffe zu erzeugen.

Og META
Eigenschaften

Sehr gut, denn diese Webseite nutzt die Vorteile aus den Og
Properties.

Eigenschaft Inhalt

locale en_US

site_name Surefire CRM

type website

title #1 Most-Used Mortgage CRM | Surefire CRM by
Top of Mind - Surefire CRM

description Enterprise Lenders, Brokers and LOs all Win
with Surefire CRM&#039;s Award Winning
Mortgage Content, Email, Text, Phone
Marketing

url https://www.topofmind.com/

https://onlinestore.network/tools


SEO Inhalte

image https://www.topofmind.com/wp-content/upload
s/2022/01/BKFS_Logo_White_text_smaller.png

image:secure_url https://www.topofmind.com/wp-content/upload
s/2022/01/BKFS_Logo_White_text_smaller.png

image:width 250

image:height 68

Überschriften H1 H2 H3 H4 H5 H6
1 16 17 0 6 3

[H1] In An Industry Where Speed Matters...
[H2] Consumer Direct Lending
[H2] Retail Mortgage Lending
[H2] Wholesale Lending/Third-Party Origination (TPO)
[H2] Product Cross-Selling
[H2] Mortgage Professionals Love Surefire CRM
[H2] Trending Mortgage Industry and Surefire News
[H2] Mortgage Marketing University
[H2] Surefire CRM
[H2] Power Messaging
[H2] Power Calls
[H2] Client for Life
[H2] Surefire Content
[H2] Surefire Integrations
[H2] Power Video
[H2] Subscribe to The Trending Mind Newsletter
[H2] You have Successfully Subscribed!
[H3] Beat Your Competition to the Punch With Surefire CRM
[H3] Automate Customized Communication for Borrowers at All
Stages of the Loan Process
[H3] Captivate and Nurture Your Broker Database
[H3] Maximize Cross-Selling Opportunities With Lender Alerts
and Nurture Campaigns
[H3] Hear what our clients have to say!
[H3] Free Ebook
[H3] Custom Look Book
[H3] Get the Demo
[H3] Grow Your Career and Your Business With Free Resources
For Everything Related to Mortgage Marketing
[H3] The #1 Marketing Solution for the Mortgage Industry
[H3] Close More Deals With Surefire CRM Power Messaging
[H3] Cut Outbound Call Time by 66% With Surefire CRM Power
Calls
[H3] Are You a Post-Close Marketing Powerhouse?
[H3] Stay Ahead of the Competition and at the Top Of
Borrowers’ Minds With Surefire Content
[H3] POS, LOS, PPE, CRM, CMS… Alphabet Soup???
[H3] Make a connection that’s both personal and powerful with
Power Video from Surefire.
[H3] Pin It on Pinterest
[H5] How to Use Your CRM to Host a Successful Networking
Event



SEO Inhalte

[H5] How to Improve Your Ad Conversion Rate with Surefire
[H5] 5 Credit Union Marketing Strategies to Improve
Engagement
[H5] Solutions
[H5] Resources
[H5] Company
[H6] MORTGAGE MARKETING UNIVERSITY
[H6] SEE YOURSELF IN SUREFIRE
[H6] SUREFIRE CRM

Bilder Es konnten 20 Bilder auf dieser Webseite gefunden werden.

Bei 11 Bilder(n) fehlt ein ALT-Attribut. Fügen Sie ALT-Attribute zu Ihren
Bildern, um die Bedeutung der Bilder für Suchmaschinen zugänglich zu
machen.

Text/HTML Verhältnis Anteil : 5%

Das Text zu HTML Code Verhältnis dieser Webseite ist niedriger als 15
Prozent, was bedeutet, dass Sie mehr Inhalte für Ihre Webseite
schreiben sollten.

Flash Perfekt, denn es wurde kein Flash auf Ihrer Webseite gefunden.

IFrame Schlecht, denn Sie verwenden IFrames auf Ihrer Webseite, die von
Suchmaschinen nicht indexiert werden können.

SEO Links

URL Rewrite Gut. Ihre Links sind für Suchmaschinen gut lesbar (sprechende Links)!

Underscores in the
URLs

Perfekt! Wir haben keine Unterstriche in Ihren Links entdeckt.

In-page links We found a total of 96 links including 0 link(s) to files

Statistics Externe Links : noFollow 0%

Externe Links : natürliche Links 21.88%

Interne Links 78.13%



In-page links

Anker Typ Natürlich

Surefire CRM intern natürliche Links

Client for Life intern natürliche Links

Competing with Content intern natürliche Links

Power Calls intern natürliche Links

Power Messaging intern natürliche Links

Power Video intern natürliche Links

Professional Services intern natürliche Links

Blog intern natürliche Links

Partners intern natürliche Links

Mortgage CRM intern natürliche Links

Mortgage Lead Generation intern natürliche Links

Mortgage Print Marketing intern natürliche Links

Mortgage Pipeline intern natürliche Links

Mortgage Marketing Content intern natürliche Links

Mortgage Landing Pages intern natürliche Links

Mortgage Email Marketing intern natürliche Links

Mortgage Social Media Marketing intern natürliche Links

Mortgage Marketing Plan intern natürliche Links

Mortgage Marketing Compliance intern natürliche Links

Mortgage Loan Origination Systems intern natürliche Links

Mortgage Product Pricing Engine intern natürliche Links

Mortgage Point of Sale Software intern natürliche Links

Marketing Automation intern natürliche Links

Mortgage Calculators intern natürliche Links

Marketing Trends intern natürliche Links

Mortgage Video Marketing intern natürliche Links

Mortgage Memes intern natürliche Links

https://www.topofmind.com/surefire-crm/
https://www.topofmind.com/surefire-crm-client-for-life/
https://www.topofmind.com/competing-with-content/
https://www.topofmind.com/power-dialer-for-surefire-crm/
https://www.topofmind.com/text-messaging-for-surefire-crm/
https://www.topofmind.com/power-video/
https://www.topofmind.com/surefire-professional-services/
https://www.topofmind.com/news/
https://www.topofmind.com/integrations/
https://www.topofmind.com/mortgage-crm/
https://www.topofmind.com/mortgage-lead-generation/
https://www.topofmind.com/mortgage-print-marketing/
https://www.topofmind.com/mortgage-pipeline/
https://www.topofmind.com/mortgage-marketing-content/
https://www.topofmind.com/mortgage-landing-pages/
https://www.topofmind.com/mortgage-email-marketing/
https://www.topofmind.com/mortgage-social-media-marketing/
https://www.topofmind.com/digital-mortgage-marketing-plan/
https://www.topofmind.com/compliance-in-mortgage-marketing/
https://www.topofmind.com/mortgage-loan-origination-systems/
https://www.topofmind.com/mortgage-product-pricing-engine/
https://www.topofmind.com/mortgage-point-of-sale-software/
https://www.topofmind.com/marketing-automation-top-of-mind-networks/
https://www.topofmind.com/mortgage-calculators-loan-comparison-calculators/
https://www.topofmind.com/marketing-trends/
https://www.topofmind.com/mortgage-video-marketing-surefire-crm-by-top-of-mind/
https://www.topofmind.com/mortgage-memes/


In-page links
Search Engine Optimization intern natürliche Links

Search Engine Marketing intern natürliche Links

The Guide To Becoming a Mortgage Loan Officer intern natürliche Links

Retail Mortgage Marketing intern natürliche Links

Wholesale Mortgage Marketing intern natürliche Links

Consumer-Direct Mortgage Marketing intern natürliche Links

Credit Union Mortgage Marketing intern natürliche Links

Credit Union Member Experience intern natürliche Links

Real Estate Marketing intern natürliche Links

Single Property Sites intern natürliche Links

Mortgage Marketing Reporting intern natürliche Links

Mortgage Broker Marketing intern natürliche Links

TTM: Experience Matters intern natürliche Links

TTM: Creating Clients for Life intern natürliche Links

TTM: Creative Content intern natürliche Links

TTM: Connectivity is Key intern natürliche Links

TTM Editor's Cut: LendingPad intern natürliche Links

TTM: The People Behind the Product intern natürliche Links

TTM: Make It Personal intern natürliche Links

TTM Live: LendingPad intern natürliche Links

Contact Us intern natürliche Links

Support extern natürliche Links

Careers extern natürliche Links

Login intern natürliche Links

Solutions intern natürliche Links

Resources intern natürliche Links

Mortgage Marketing intern natürliche Links

The Trending Mind intern natürliche Links

https://www.topofmind.com/search-engine-optimization-for-mortgage-lenders/
https://www.topofmind.com/search-engine-marketing/
https://www.topofmind.com/the-guide-to-becoming-a-loan-officer/
https://www.topofmind.com/retail-mortgage-marketing/
https://www.topofmind.com/wholesale-mortgage-marketing/
https://www.topofmind.com/consumer-direct-mortgage-marketing/
https://www.topofmind.com/cross-sell-mortgage-marketing/
https://www.topofmind.com/credit-union-marketing/
https://www.topofmind.com/real-estate-marketing/
https://www.topofmind.com/single-property-sites-and-flyers/
https://www.topofmind.com/mortgage-marketing-reporting/
https://www.topofmind.com/mortgage-broker-marketing/
https://www.topofmind.com/the-trending-mind-experience-matters/
https://www.topofmind.com/the-trending-mind-clients-for-life/
https://www.topofmind.com/the-trending-mind-creative-content/
https://www.topofmind.com/the-trending-mind-connectivity-is-key/
https://www.topofmind.com/the-trending-mind-editors-cut-lendingpad/
https://www.topofmind.com/the-trending-mind-the-people-behind-the-product/
https://www.topofmind.com/the-trending-mind-make-it-personal/
https://www.topofmind.com/the-trending-mind-live-lendingpad/
https://www.topofmind.com/contact-us/
https://surefirehelp.zendesk.com/hc/en-us
https://www.blackknightinc.com/careers/
https://www.topofmind.com/login/
https://www.topofmind.com/solutions/
https://www.topofmind.com/resources/
https://www.topofmind.com/category/mortgage-marketing/
https://www.topofmind.com/category/the-trending-mind/


In-page links
Request a Demo intern natürliche Links

Our Story intern natürliche Links

Schedule The Demo! intern natürliche Links

love Surefire extern natürliche Links

How to Use Your CRM to Host a Successful Networking Event intern natürliche Links

- extern natürliche Links

- extern natürliche Links

- extern natürliche Links

How to Improve Your Ad Conversion Rate with Surefire intern natürliche Links

- extern natürliche Links

- extern natürliche Links

- extern natürliche Links

5 Credit Union Marketing Strategies to Improve Engagement intern natürliche Links

- extern natürliche Links

- extern natürliche Links

- extern natürliche Links

More Stories intern natürliche Links

Download the Ebook intern natürliche Links

Get Your Look Book intern natürliche Links

Get the Demo intern natürliche Links

Start Learning intern natürliche Links

Surefire CRM intern natürliche Links

Power Calls intern natürliche Links

Power Messaging intern natürliche Links

Power Video intern natürliche Links

Surefire Content intern natürliche Links

Client For Life intern natürliche Links

Professional Services intern natürliche Links

https://www.topofmind.com/request-demo/
http://topofmind.com/company#story
http://topofmind.com/request-demo
https://www.capterra.com/p/202529/Surefire-CRM/reviews/
https://www.topofmind.com/how-to-use-your-crm-to-host-a-successful-networking-event/
https://www.facebook.com/sharer/sharer.php?u=https://www.topofmind.com/how-to-use-your-crm-to-host-a-successful-networking-event/
https://twitter.com/share?url=&text=How to Use Your CRM to Host a Successful Networking Event: https%3A%2F%2Fwww.topofmind.com%2Fhow-to-use-your-crm-to-host-a-successful-networking-event%2F &via=username&count=horizontal
https://www.linkedin.com/cws/share?url=https://www.topofmind.com/how-to-use-your-crm-to-host-a-successful-networking-event/
https://www.topofmind.com/improve-your-ad-conversion-rate-with-surefire/
https://www.facebook.com/sharer/sharer.php?u=https://www.topofmind.com/improve-your-ad-conversion-rate-with-surefire/
https://twitter.com/share?url=&text=How to Improve Your Ad Conversion Rate with Surefire: https%3A%2F%2Fwww.topofmind.com%2Fimprove-your-ad-conversion-rate-with-surefire%2F &via=username&count=horizontal
https://www.linkedin.com/cws/share?url=https://www.topofmind.com/improve-your-ad-conversion-rate-with-surefire/
https://www.topofmind.com/5-credit-union-marketing-strategies-to-improve-engagement/
https://www.facebook.com/sharer/sharer.php?u=https://www.topofmind.com/5-credit-union-marketing-strategies-to-improve-engagement/
https://twitter.com/share?url=&text=5 Credit Union Marketing Strategies to Improve Customer Engagement: https%3A%2F%2Fwww.topofmind.com%2F5-credit-union-marketing-strategies-to-improve-engagement%2F &via=username&count=horizontal
https://www.linkedin.com/cws/share?url=https://www.topofmind.com/5-credit-union-marketing-strategies-to-improve-engagement/
https://www.topofmind.com/company/news/
https://www.topofmind.com/mortgage-marketing-university-ebook/
https://www.topofmind.com/look-book-3up/
https://www.topofmind.com/request-a-demo/
https://www.topofmind.com/mortgage-marketing/
http://topofmind.com/surefire-crm
http://topofmind.com/power-dialer-for-surefire-crm
http://topofmind.com/text-messaging-for-surefire-crm
http://topofmind.com/power-video
http://topofmind.com/competing-with-content
http://topofmind.com/surefire-crm-client-for-life
http://topofmind.com/surefire-professional-services


In-page links
Integrations intern natürliche Links

Surefire Login extern natürliche Links

FAQs intern natürliche Links

Live Training Calendar extern natürliche Links

Submit a Request extern natürliche Links

Privacy Policy extern natürliche Links

Terms of Use intern natürliche Links

Data Security intern natürliche Links

- extern natürliche Links

- extern natürliche Links

- extern natürliche Links

- extern natürliche Links

- extern natürliche Links

SEO Suchbegriffe

Suchbegriffswolke
content mortgage crm messaging

marketing calls more surefire power
lenders

Keywords Consistency

Suchbegriff Inhalt Seitentite
l

Suchbegri
ffe

Seitenbes
chreibung

Überschri
ften

mortgage 45

marketing 40

surefire 34

crm 22

power 19

http://topofmind.com/integrations
https://sf3.tomnx.com/#/Login
http://topofmind.com/resources#university-faq
https://surefirehelp.zendesk.com/hc/en-us/articles/360001482734-When-is-the-Next-Surefire-Webinar-Webinar-Schedule
https://surefirehelp.zendesk.com/hc/en-us/requests/new
https://www.blackknightinc.com/privacy-notice/
http://topofmind.com/terms-of-use
http://topofmind.com/data-security
https://www.facebook.com/surefirecrm
https://twitter.com/mortgagecrm
https://www.instagram.com/topofmindnetworks/
https://www.youtube.com/channel/UCa9b2uAhtabCaOKuaSCzlBA
https://www.linkedin.com/company/top-of-mind-networks


Benutzerfreundlichkeit

URL Domain : topofmind.com
Länge : 13

Favoriten Icon Gut. Die Webseite hat ein Favicon.

Druckeigenschaften Es konnten keine druckfreundlichen CSS-Angaben gefunden werden.

Sprache Gut, denn Sie haben in den META-Elementen eine Sprache deklariert:
en.

Dublin Core Diese Webseite nutzt nicht die Vorteile der Dublin Core Elemente.

Dokument

Doctype HTML 5

Verschlüsselung Perfekt, denn Ihre Webseite deklariert einen Zeichensatz: UTF-8.

W3C Validität Fehler : 0
Warnungen : 0

E-Mail Datenschutz Sehr gut, denn es wurde keine E-Mail Adresse im Klartext auf Ihrer
Webseite gefunden.

Veraltetes HTML Sehr gut! Sie verwenden aktuelle HTML Tags in Ihrem
Webseitenquelltext.

Tipps zur Webseiteng
eschwindigkeit Sehr gut, denn Ihre Webseite benutzt keine verschachtelten

Tabellen.

Schlecht, denn es wurden CSS-Angaben in HTML-Elementen
entdeckt. Diese Angaben sollten in ein entsprechendes CSS-
Stylesheet verlagert werden.

Nicht so gut, denn Ihre Webseite enthält sehr viele CSS-
Dateien (mehr als 4).

Nicht so gut, denn Ihre Webseite enthält viele Javascript-
Dateien (mehr als 6).

Gut! Sie nutzen die Vorteile von gzip.



Dokument

Mobile

Mobile Optimierung
Apple Icon

META Viewport Tag

Flash Inhalt

Optimierung

XML-Sitemap Perfekt! Ihre Seite hat eine XML-Sitemap.

https://www.topofmind.com/sitemap.xml

https://www.topofmind.com/sitemap.rss

Robots.txt http://topofmind.com/robots.txt

Sehr gut! Ihre Webseite enthält eine robots.txt-Datei.

Analytics Fehlt

Wir haben nicht ein Analyse-Tool auf dieser Website installiert zu
erkennen.

Webanalyse erlaubt die Quantifizierung der Besucherinteraktionen mit
Ihrer Seite. Insofern sollte zumindest ein Analysetool installiert werden.
Um die Befunde abzusichern, empfiehlt sich das parallele Verwenden
eines zweiten Tools.
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